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Tallahassee Eateries Fight Summer
Slump with TikTok Magic!

Explore how Tallahassee eateries adapt to summer lulls,
leveraging TikTok to boost visibility and customer
engagement.

NACHRICHTEN AG

Tallahassee, USA - The summer season brings a wave of
challenges for Tallahassee eateries as the departure of
legislative and student crowds results in a noticeable business
dip. Restaurants such as JoEllen’s have reported a significant
decrease in patrons and tips since school let out, with server
Jordyn Powell sharing how the slow season directly affects
income. In an innovative twist, Powell has turned to TikTok to
showcase the restaurant’s beloved menu items, hoping to entice
both locals and visitors to return. Her TikTok video has already
gained traction, boasting over 2,500 likes, 700 shares, and 200
comments, with many declaring their intention to visit JoEllen’s
after seeing her post. This trend reflects a broader shift in
marketing strategies as eateries embrace social media to boost



their visibility.

As noted in Tallahassee.com, JoEllen’s co-owner Teresa Nix
acknowledges the need for strategic adjustments to offset the
downturn. The restaurant plans to boost its catering services
while Nix and her team explore ways to streamline menu
offerings and improve service efficiency. The results of a recent
survey from MGH Marketing indicate that 58% of TikTok users
have visited a restaurant after seeing it highlighted on the
platform, a notable increase from 38% in 2022.

Summer Strategies for Local Eateries

Simultaneously, other restaurants, like Hayward House, are
tapping into the potential of summer events to draw in more
guests. Ashley Chaney mentions hosting painting nights and live
jazz music to keep their loyal customer base engaged while
appealing to new diners. Despite their efforts, the slow season
remains a tough hurdle to overcome, and additional patrons are
necessary for sustaining business.

As the dining scene continues to navigate these summer
slowdowns, local establishments have diversified their offerings.
Eateries such as Assembly on Adams, Chuck’s Fish, The Egg
Cafe and Eatery, and Harry’s Seafood Bar & Grille are all part of
Tallahassee’s vibrant restaurant community, each trying to find
their unique angle to captivate diners.

The Power of TikTok

While traditional advertising options have their place, the rise of
TikTok is reshaping how restaurants reach potential customers.
According to 7shifts.com, TikTok offers an organic way for
small businesses to expand their audience without requiring a
vast following. Notably, TikTok recently surpassed Google as the
most popular website, boasting over 1 billion users worldwide.

With its engaging nature, TikTok is particularly effective for


https://www.tallahassee.com/story/entertainment/restaurants/2025/06/04/stayin-alive-what-to-do-when-summer-lull-hits-tallahassee-eateries/83994106007/
https://www.7shifts.com/blog/tiktok-marketing/

restaurants. Videos that feature drool-worthy food, unique menu
items, or even the behind-the-scenes hustle in the kitchen can
prompt a vibrant wave of interest. For example, 55% of TikTok
users reported dining at a restaurant simply because they saw
appealing food content on the platform. As restaurants utilize
TikTok for marketing, it’s clear that there’s a dynamic
opportunity to connect with customers through relatable and
creative short-form videos.

Tools and tactics for successful TikTok marketing include
utilizing trending sounds, producing original content, and
actively engaging with viewers through comments. For
restaurants struggling to thrive during quieter seasons,
incorporating TikTok strategies can set them on the path toward
renewed customer interest. As emphasized in
TouchBistro.com, TikTok’s benefits include drawing in new
customers through captivating video content, localized
exposure, and enhanced engagement—all without hefty
advertising costs.

This summer, Tallahassee restaurants are proving resilient by
adapting to the ebb and flow of seasonal traffic. By leveraging
platforms like TikTok, they are not only embracing innovative
marketing strategies but also inviting the community to discover
the charming atmosphere and delectable dishes that make
dining out a delightful experience. With over 1.8 billion active
users expected on TikTok soon, the possibilities for creative
outreach have never been more promising.
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